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Presenter Notes
Presentation Notes
Welcome everyone and introduce self and session
Eleanor Placement Engagement Coordinator from the Careers Service. Special responsibility for engaging MIBT students with placements



Introduction to LinkedIn

• Do you have a LinkedIn account? Sign in now!
• Professional social networking platform
• Over 1 billion users, with 43 million in the UK
• Excellent for building your professional digital 

profile and securing a placement
• Free to use, available via desktop or app

Presenter Notes
Presentation Notes
A quick overview, so everyone's on the same page:
LinkedIn is for anybody and everybody, regardless of experience
It’s a worldwide platform with over one billion users, which  functions similar to social media platforms
For placement students, having a great profile is key if you want to secure a role
It's free to use and is available via desktop or their app



What we'll cover:

Finding 
opportunities that 

match your 
preferences and 

skills

Updating key parts 
of your profile

Building your 
network

Why LinkedIn is a 
powerful tool for 

securing 
placement

Where to search 
for placements

Presenter Notes
Presentation Notes
In today's session: we'll cover practical tasks in the following...



LinkedIn – a valuable tool for securing placements
• Placements are advertised on LinkedIn  - sometimes exclusively
• LinkedIn supports applications you see on other sites
• Making contacts on LinkedIn can lead to you finding non-advertised 

opportunities
• You can research placement companies, individuals recruiting and 

specific roles through networking on LinkedIn
• Creating saved searches can allow you to see roles first

Presenter Notes
Presentation Notes
Set scene of why it's important – use placement context. 
Making you profile work for your placement search on LinkedIn can be really key to accessing all of this value 
This is why it's important to be active, professional and up to date on your LinkedIn profile. 



Presenter Notes
Presentation Notes
Searching for placements is so important as you must apply for placements proactively and independently. This can mean searching for placement opportunities using a range of websites. 

Here are examples of websites which advertise placement roles. There isn’t one website which lists all placement roles. Use the functionality of the websites to make your search easier. 

You can register with the external websites such as Gradcracker, Rate My Placement and EDT Year in Industry to receive notifications and access to their resources such as webinars and guides. You should also approach companies speculatively, making use of Google and LinkedIn to identify companies and contacts.  

GoinGlobal can be useful for those who want to experience working abroad for their sandwich placement. 

LinkedIn has it’s own job searches but can also support the research and networking elements of placement applications on these other sites



Preparing your profile - areas to update
• Profile image – have a professional looking photo and use the ‘open for work’ sticker
• Your LinkedIn headline – a sentence of two about who you are, what you’re looking for, some 

key skills and key words that will get you noticed.
• ‘About me’ section – this is your biography where once you’ve captured attention you can tell 

employers mow in the form of a concise story of your professional journey so far, what 
interests you about your industry, biggest achievements and what your career goals are

• Your education, include where you are now, modules you’ve studied and skills you’ve learnt 
through your course, these could be project skills, communication, marketing, data, analytics, 
include technical and transferable skills here

• Your work experience, which you add by adding ’positions’. This can be anything you’ve 
done; work experience; part-time roles; volunteering. Summarise these experiences, include 
the tasks, actions and results. 

It is key to include the ‘skills’ you’ve used throughout your profile updates as these 
skills can help you match to potential roles

Presenter Notes
Presentation Notes
We can’t do all of these now so please choose a section and spend ten minutes updating one of these areas and complete the rest at a later date



Task one - write a LinkedIn headline
• When placement searching on LinkedIn, it’s important 

to communicate that you’re open to opportunities 
and that you are a current student seeking a 
placement/internship

• Include hard and soft skills which you have built 
during your degree so far 

• Relevant work experience and your career 
motivations

• Include relevant keywords suited to your career 
interests, so you appear in searches www.milkround.com/advice/how-to-

write-a-great-linkedin-profile 

Presenter Notes
Presentation Notes
Employers want to know about the hard and soft skills which you have acquired during your degree  so far but also relevant work experience and your career motivations

It should also include relevant keywords suited to your career interests, so you appear in searches

When job seeking on LinkedIn, it’s important to communicate that you’re open to opportunities and that you are a current student seeking a placement/internship QR code takes to linkedin head line guide on Milkround.

Scan the QR code to get ready for our first task 


http://www.milkround.com/advice/how-to-write-a-great-linkedin-profile
http://www.milkround.com/advice/how-to-write-a-great-linkedin-profile


Describe

The role you are 
seeking
“Aspiring Fashion 
Buyer” or “Seeking 
Junior Media Role” for a 
placement year.

Include

Your specialism or 
your specific field of 
interest relevant to the 
industry you want to 
join
“C++ coder” for the IT 
sector or “trained 
gymnast” for the fitness 
industry.

Highlight

A significant 
achievement, 
responsibility or 
award
This could be 
something from your 
time at university, or 
extra-curricular 
interests.

Presenter Notes
Presentation Notes
It's a headline, so just a few sentences at most
It is a chance to get across who you really are – your values, work ethic and ‘personal brand’
When a recruiter lands on your profile, they will only see the first two lines of your summary, and will have to click “show more” to see the rest. They will only do this if they feel it’s worthwhile, so your first two lines need to be really compelling.




Examples

Presenter Notes
Presentation Notes
It should also include relevant keywords (probably the job role you are looking for) so you appear in searches
You could think of your LinkedIn headline as being a bit like a newspaper headline, in that it’s there to entice a reader into reading your full story
If you're seeking a placement/work experience – make that clear! 






• Click the edit tool
• Choose the 

headline box and 
add your sentence 
communicating 
who you are and 
what you're 
looking for

• Include relevant 
keywords, so you 
appear in 
searches

• Let people know 
that you’re open to 
work!

Your Task – Update your 'headline’ (5 mins)

Presenter Notes
Presentation Notes
Over to you to complete the task in the next five-ish minutes
Remember to use what you already have on a CV or already on your LinkedIn profile, or build a whole new one if you’ve not started yet
It’s all about who you are and what you're looking for
Just a note at this point, you may be tempted to use generative AI, but never just copy and paste the output – use caution as usual and tailor it to meet your needs. You know yourself and what you’re looking for better than an IT app can 
Note that my linkedIn headline is not sufficient so use the examples posted on the previous slide



Task two – choose one additional section of your 
profile to update (10 mins)

• Update profile photo –is your current photo professional, 
positive body language, something that represents you and suits 
your sector. Find a cover photo to show off your personality, 
interests and key skills – insert it

• Complete the ‘about me’ section with concise story of your 
professional journey so far, what interests you about your 
industry, biggest achievements and what your career goals are

• Update your education - include where you are now, modules 
you’ve studied and skills you’ve learnt through your course

• Your experience, which you add by adding ’positions’. This can 
be anything you’ve done; work experience; part-time roles; 
volunteering. Summarise these experiences, include the tasks, 
actions and results. 

Include the ‘skills’ you’ve used as these skills can help 
you match to jobs

Presenter Notes
Presentation Notes
You’re all at different stages with LinkedIn so please choose the most suitable task for you to complete right now

Us your current CV to populate relevant sections if you’ve got a good one

This task is to put this theory into practice. Remember that as you go through your profile you should actively include ‘skills’ as these skills can match you to appropriate jobs



Example

Presenter Notes
Presentation Notes
Here is an example of how you may wish to update your education section 
Includes examples of achievements, basics on modules and additional details. 



Task three - Build your network, follow companies and join groups 

- Once you’ve built your 
standout profile, now you need 
more people to see it 
o Add to your network 
o Follow companies
o Join groups 
o Follow and interact with 

companies who are 
advertising elsewhere

Presenter Notes
Presentation Notes
Now a shift in how we're going to do things. You'll have built and improved your profile but what you need now is a professional network to be interacting with your profile. 
People you may know – connect with your peers, university staff, colleagues from part-time roles – LinkedIn will automatically suggest people to connect with! 
Alumni tool is really useful – have a look through people who have graduated from your course, there's so much to learn 
Follow individuals and companies that you look up to
You can message people on LinkedIn! Don't be afraid to get in touch with people you haven't necessarily met but would like to professionally connect with i.e. someone who did your degree and has industry experience that you'd like to hear more about, students currently on placement at companies you'd be interested in joining. Make sure to be polite and professional! 




LinkedIn helps you research roles advertised elsewhere
Matalan’s roles are advertised on their own careers website:

https://matalan.jobs/search

 

Presenter Notes
Presentation Notes
In this case we are going to look at the Matalan Marketing  Placement role which is advertised on their own website and LinkedIn. Their placement role does not appear in LinkedIN job searches BUT they have posted a story about it and additional collateral ((video on next page)

You may need to find your perfect role by thinking about companies you want to apply to and going to their early careers sites, using Rate My Placement or LinkedIn, Career Hub, or other search sites

https://matalan.jobs/search


LInkedIn can support your research about roles you want to 
apply for
 

Presenter Notes
Presentation Notes
CLICK - Show video for more context

This shows how following companies you know are likely to advertise placements on other sites can give you additional information about roles 

Following companies on LinkedIn also allows you to add to your research about roles and companies AND it will give you more to say in your application and interview

https://www.linkedin.com/posts/matalan_copyc26295e2-0857-46bc-a4a5-ee055cb9bade-activity-7255568455930638336-o9ho?utm_source=share&utm_medium=member_desktop


Your task - Build your network (5 mins)
• Use this time to start building 

your network:
- People you may know
- Man Met Alumni
- Experiment with different 

searches
- Search for companies 

you're interested in, follow 
them and connect with 
people who work there

- You can use these 
contacts to make 
speculative applications

Presenter Notes
Presentation Notes
Now a shift in how we're going to do things. You'll have built and improved your profile but what you need now is a professional network to be interacting with your profile. 
People you may know – connect with your peers, university staff, colleagues from part-time roles – LinkedIn will automatically suggest people to connect with! 
Alumni tool is really useful – have a look through people who have graduated from your course, there's so much to learn 
Follow individuals and companies that you look up to
You can message people on LinkedIn! Don't be afraid to get in touch with people you haven't necessarily met but would like to professionally connect with i.e. someone who did your degree and has industry experience that you'd like to hear more about, students currently on placement at companies you'd be interested in joining. Make sure to be polite and professional! 




Your task – Search for groups (5 mins)
• Use this time to join some 

groups
• Search for industry groups 

by keyword – request to 
join

• Request groups LinkedIn 
recommends to you once 
you’ve checked their 
details

• Experiment with different 
searches

• Request to join our Man 
Met placements group!



Manchester Met Placements 
LinkedIn Group for 2024/25

Join the Manchester Met Placements Group

https://www.linkedin.com/groups/
13023539/ 

Presenter Notes
Presentation Notes
We post jobs, events and updates relevant to second-year and post grad placement searchers on here

https://www.linkedin.com/groups/13023539/
https://www.linkedin.com/groups/13023539/


Task four – searching for roles on LinkedIn
- You’ve been adding skills throughout 

your profile building but now to tailor 
some skills to placement roles
o Search for a placement in jobs 

icon
o Input a keyword and identify a 

suitable role
o Switch alerts on to save this 

search
o Note that some roles will list 

skills and how you match to 
them or don’t match – both 
those you already have in your 
profile and those you don't have 
listed yet 

Presenter Notes
Presentation Notes
Please remember that NOT ALL companies on LinkedIn list their placements on LInkedIn, which is why networking and being aware of what exists elsewhere is so important

However you can search for and save searches so you hear about placements that are advertised first

This task is slightly different, you’ve completed the main parts of your profile so this is a change to move on to both search for suitable placements and then see which skills you already have in your profile, which ones you have but haven’t included and which ones you don’t yet possess and can work on building

Click on the jobs icon
Input key words 
Look at skills you have – add them
Identify missing skills
Save this search to keep on top of new roles that match your criteria 



Task four – searching for roles on LinkedIn
- However, lots of companies 

only list their placements in 
their feed so you may find 
using keywords in this way 
more Search for a 
placement in jobs icon
o Input keywords and 

identify a suitable role
o The more companies 

you’re following and 
keywords in your profile 
the more matches you 
will get

Presenter Notes
Presentation Notes
Please remember that NOT ALL companies on LinkedIn list their placements on LInkedIn, which is why networking and being aware of what exists elsewhere is so important

However you can search for and save searches so you hear about placements that are advertised first

This task is slightly different, you’ve completed the main parts of your profile so this is a change to move on to both search for suitable placements and then see which skills you already have in your profile, which ones you have but haven’t included and which ones you don’t yet possess and can work on building

Click on the jobs icon
Input key words 
Look at skills you have – add them
Identify missing skills
Save this search to keep on top of new roles that match your criteria 



Your Task – Use these methods to search for placement 
roles (5mins)

• Use this time to start looking for jobs:
- Do some searching within jobs
- Create alerts – there may not be roles to suit you at the moment but 

more will come up over the next weeks and months
- Input keywords into the general search and see which roles come up
- Create a list of potential roles to apply for once your profile is up to date



Tips for being an active user
• Celebrate yourself – make posts about your achievements and milestones 
• Show your commercial awareness – share and comment on relevant industry 

news and posts from companies you follow
• If you’re looking for placements update your network on your search – you 

may get positive approaches
• Make sure you allow marketing permissions to get e-mail alerts and 

notifications
• Use Hashtags: Use hashtags in your posts or searches to increase visibility. 

For example, if you're looking for a placement in marketing, use hashtags like 
#marketinginternship or #businessplacement

Presenter Notes
Presentation Notes
LinkedIn is a social networking platform which requires regular engagement
Make posts – this may be about your studies or other experiences
React, comment and repost on other people's posts
Some people like LinkedIn for the fact it can be a more human-side of "business" - show your personality in a professional way
Don't forget, an algorithm is in use, so the more you use the platform, the more visible you'll be, increasing your chances of finding and securing opportunities 





Examples

Presenter Notes
Presentation Notes
Again, all of these showcase professional achievements, alongside personality! 

You can tag others, use hashtags and upload photos to increase engagement. 



Consider your digital footprint
• Review privacy settings of other social media profiles (outside 

of LinkedIn)
• Any accessible photos or written content should be 

professional
• Remove any inappropriate content
• Consider privacy settings on LinkedIn
• Don't accept all invites

Presenter Notes
Presentation Notes
As mentioned, it's essential to be professional when using not only LinkedIn, but other social media platforms. Recruiters will look at your online presence generally, even just by 'Googling' you – make sure you tidy up before applying for any opportunities! 
Google yourself! 
Go through each platform you're on other than LinkedIn and make sure you have high security settings 
Any photos or written content that is easily accessed should be professional 
Remove any outdated or inappropriate content
For some people, they may feel less confident with having information so publicly displayed – check out the privacy settings on LinkedIn to adjust to what suits you
Unlike other social media platforms, on LinkedIn it can be encouraged to connect with people who you haven't met before. This doesn't mean you have to accept every connection request on there – you can still be selective. 



Thank you for 
participating! 

Any questions?



Wednesday 13 November |3:00pm - 3:30pm | Online session
Get Placed Bitesize: Placement Applications

Thursday 14 November | 2:00pm – 3:00pm | Online session
Gradcracker Employer Webinar: Cummins – including business and marketing roles

Monday 18 November | 11:00am – 11:30am | Online session
Get Placed Bitesize: Succeed in placement interviews

Tuesday 19 November | 11:00am - 11:30 am| Online session
Get Placed Bitesize: Searching for placements

Wednesday 20 November | 11:00am – 12:00pm| On-campus session
Empowering Disabled and Neurodivergent Students for Placement and Internship Success 

Monday 25 November | 3:00pm – 4:00pm | Online session
Preparing for Numerical Reasoning Assessments

Tuesday 26 November | 2:30pm – 3:00pm| Online session
Get Placed Bitesize: LinkedIn for placements

Get Placed.

mmu.ac.uk/getplaced2024Book now

Sessions in weeks 7 - 9 to support your placement search

Presenter Notes
Presentation Notes
Full list - highlights



MIBT Placement Workshop 2
Join us again next week: 

Session 2 Placement CV Workshop
19 November 10:00am - 11:00am
Room BS 2.08 North Atrium

Bring your 
laptop

Presenter Notes
Presentation Notes
Also happening tomorrow and a week on Tuesday – searching for placements with a focus on LinkedIn 

Updating placement CV workshop – get signed up  



Next steps
Book more Get Placed sessions
mmu.ac.uk/getplaced2024

Visit the Jobs Hub
mmu.ac.uk/jobshub

Update your profile and submit for review
https://tinyurl.com/GPLinkedInReview 

Submit your profile for 
review

Presenter Notes
Presentation Notes
Highlight to students the next appropriate session

https://tinyurl.com/GPLinkedInReview


Visit mmu.ac.uk/careers
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